
 

The Close Connection, Marketing Consultant — Cincinnati, OH	 May 20xx—August 20xx 
•	 Created and implemented new branding materials for boutique real estate o�ce in central Ohio 
•	 Collaborated with employees to streamline processes and reduce costs to the organization by more than $5,000 
•	 Increased website engagement by 64% by integrating online video and interactive brochures 

Miami Univ
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